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August 2022 

Dear Applicant, 
 

 

I am delighted that you have chosen to apply for a post with SEARCH Education Trust. 

The SEARCH Education Trust is founded upon the importance of providing an excellent education for all our 
young people so they can live happy, successful lives making a positive difference within the community. Our 
intent is to grow strong, sustainable and successful school communities which: Stretch the imaginations of 
learners and teachers through an inspirational curriculum, and strategies for teaching and learning; Empower 
young people to be entrepreneurial and creative leaders of the future; Aspire for young people to discover 
how they can be the best they can be; Reach out to everyone, celebrate diversity, and leave no one behind; 
Collaborate to develop a community of shared practice and effective partnerships for school improvement; 
Help and support our learners, staff and families to have a voice in the community; to be actively involved, 
happy, safe, resilient and healthy. 

 
We call this our SEARCH Vision and these values and ideals, which are at the heart of our community, provide 
a space within the wider education system where schools can come to work together, to grow and flourish. 
We believe passionately in the power of ‘stronger together’, of what can be achieved when schools 
collaborate, particularly within the context of a multi-academy trust. We can harness a source of energy and 
power to the advantage of each and every school member, through shared values, mutual learning, and the 
provision of high quality services. 

 
We also work by our SEARCH principles. We work for Children and for Schools and we run on the principle of 
by Schools for Schools listening to the needs of each local school and its leadership in order to create excellent 
educational provision and success for all. The key principles are: Subsidiarity – the Central Trust performs 
only those functions which are better undertaken together to improve quality, efficiency and sustainability; 
Empowerment – of schools and young people to overcome the disadvantages resulting from background, 
personal circumstances or characteristics; helping them to become leaders and courageous advocates of 
justice, fairness and equity; Autonomy – which is aligned and accountable within a framework of shared 
understandingand which balances freedom and independence, with unity of purpose; Resilience 
– the ability to adapt and recover quickly from challenging situations and see problems as opportunities to 
build something better; Community – a focus on people working together for the good of each other, 
celebrating difference and diversity and seeing the humanity which unites us all; Honesty - the quality of 
being open and transparent which enables good listening, fosters mutual trust and supports good decision 
making. 

Together our SEARCH Vision and Principles enable us to focus on what really matters, that is continual school 
improvement, which is achieved through nurturing effective partnerships, school-to-school support, 
innovation in teaching, learning and the curriculum, and providing excellent opportunities for staff 
development. All our Trust Services are directed toward helping our schools to give our young people the 
best possible opportunities to learn, grow, flourish and be successful within the context of strong school 
communities. 

I am proud to be CEO of this trust and I extend a warm welcome to all those who are attracted to the intent, 
vision and principles of our Trust. We have built the capacity and space for everyone to thrive – our children, 
our staff and our schools. 

This is an exciting time to join our trust as we look towards the next stage of our growth and development. 
We are always looking for like-minded individuals to join us on our journey. 
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Making the choice to work for SEARCH Education Trust means making the choice to be part of an evolving, 
ambitious and supportive Trust where you are valued, encouraged and can develop your talents whatever 
theymay be. We look forward to receiving your application. 

 

Yours Faithfully 

 

Anthony Billings - BA (Hons), PGCE, MA, NPQHChief Executive Office 
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Job description 
Post Trust Marketing and Communications Executive 

 

Remuneration Scale 6 to SO1 Point 18 – 25, £28,470 - £32,112 (Pro rata for part-
time/flexible hours) 

Salary negotiable for the right candidate 

Reports to CEO / Director of Operations  

 
Contract 

 

Full/ Part Time/ Flexible Working will be considered 

 
Overall Purpose of the Role 

Reporting to the CEO / Director of Operations, the Marketing and Communications Executive will be 
responsible for all aspects of the marketing function including helping to develop and implement a 
communications and marketing strategy for the Trust. 

You will be expected to play an active, hands-on role in all aspects of the Trust’s communications and 
marketing and provide input, support and advice. 

You will be responsible for leading the development and implementation of the strategies and plans to 
increase the effectiveness of communications and marketing across the trust and its constituent functions 
and organisations. 

 

Key Duties 

  Develop and implement a communications and marketing strategy and associated tactical plans, in line 
with the development and growth aims of the Trust, with clear aims and objectives, timetable and a 
differentiated approach for each of the main segments within the Trust 

 Prepare an annual marketing report to facilitate strategic decision making by the trust executive and 

non-executive leadership 

 Knowledge of graphic design and website management 

 Identify (school and non-school based) relationships within local communities and help establish close 
working partnerships for the furtherment of the development and growth aims of the Trust 

 Identify relevant community-based initiatives in which the trust can play a relevant part, to support 
awareness, positive brand perception and the development and growth aims of the Trust. 

 Develop and implement effective communications and marketing systems across the Trust to support 
effective communications and marketing in all the Trust’s constituent functions and organisations. 

 Support colleagues as required, to ensure effective communications and marketing in all the Trust’s 
constituent functions and organisations. 

 Develop individual plans to assist in specific aspects of the Trust’s development such as new 
organisations joining the Trust, new functions or initiatives such as lettings or enhanced recruitment 
and retention of staff etc. 

 Conduct market research in order to identify future marketing opportunities 

 Develop an understanding of GDPR within the marketing arena 

Media Relations 

 Manage all PR-based media relations relating to promotion of the Trust, academies and commercial 
enterprises, including proactive message placement through regular press release distribution 
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 Foster good relations with local and national media and obtain relevant coverage 

 Undertake PR strategies and campaign generation 

 Write press releases and proactively generate publicity 

 Achieve frequent, timely and positive media coverage across all available media 

 Devise and co-ordinate photo opportunities 
 Be responsible for the development and management of a Crisis Communication plan 

Strategy Budget Management 

 Manage the marketing budget 

 Manage resources 

 Manage the marketing spend and ensure activities are planned within agreed budgets 

Brand Management 

 Manage all elements of the Trust brand to ensure that it remains consistent with the values, personality 
and objectives 

 Be responsible for maintaining the Trust’s brand and identity across all aspects of the building 
operation, including signage and the appearance and tidiness of the buildings 

 

Project Management 

 Manage marketing and development-related projects, as instructed by leaders of each academy 
 

Income Generation and Business Development 

 Support the marketing of academy facilities to include lettings and other events 
 Support academies with funding applications, fund-raising activities and bids, as required 

 Produce and promote sponsorship opportunities to attract potential investors and donors 

Management 

 Work with nominated staff within the Trust’s constituent functions and organisations to develop and 
implement specific communications strategies and plans 

 
Other 

 
Key Organisational Objectives 

 
The Marketing and Communications Executive will contribute to the Trust objectives in service delivery by: 

 
● Enactment of Health and Safety requirements and initiatives as directed. 

● Ensuring compliance with Data Protection legislation 
● At all times operating within the Trust’s Equalities policies, demonstrating commitment and contribution to 

improving standards of attainment. 

● Adopting Customer Care and Quality initiatives. 
● The above responsibilities are subject to the general duties and responsibilities contained in the Statement 

of Conditions of Employment. The duties of this post may vary from time to time without changing the general 
character of the post or level of responsibility entailed. 

● The person undertaking this role is expected to work within the policies, ethos and aims of the Trust and to 
carry out such other duties as may reasonably be assigned. 
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Safeguarding Children 
SEARCH Education Trust is committed to safeguarding and promoting the welfare of children and young 
people. We expect all staff to share this commitment and to undergo appropriate checks, including enhanced 
DBS checks. 

 
Conditions of Service 
Governed by the National Agreement on Pay and Conditions of Service, supplemented by local conditions 
as agreed by the Trust. 

 
Special Conditions of Service 
Because of the nature of the post, candidates are not entitled to withhold information regarding convictions 
by virtue of the Rehabilitation of Offenders Act 1974 (Exemptions) Order 1975 as amended. Candidates 
are required to give details of any convictions and are expected to disclose such information at the 
appointment interview. 

 

Because this post allows substantial access to children, candidates are required to comply with 
departmental procedures in relation to Police checks. If candidates are successful in their application, prior 
to taking up post they will be required to give written permission to the Department to ascertain details 
from the Metropolitan Police regarding any convictions against them and, as appropriate, the nature of such 
convictions. 

 
This role is covered under part 7 of the Immigration Act 2016 and therefore the ability to speak fluent spoken 
English is an essential requirement for this role. 

 
Equal Opportunities 
The postholder will be expected to carry out all duties in the context of and in compliance with the Trust 
Equalities policies. 

 
 

Date signed: ……………………………………….. 
 

Signature of postholder: ……………………………………….. 
 

Name of postholder: ………………………………………. 
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Person Specification 

 
Essential 

 
Desirable 

 
Education & Qualifications 

  

 
Educated to at least degree level in a marketing, media 
or communications specialism or have equivalent 
relevant experience 

  

Professional membership of a relevant body (CIM,CIPR)  

 

Experience 

  

Successfully organised, managed, and evaluated events from 
creation to fruition 

  

Proven ability to plan and manage own time, prioritise tasks 
and meet deadlines 

  

Proven experience of producing professional quality publicity 
materials 

  

Proven track record of successfully seeking out new 
opportunities and generating income 

 

Proven ability to collect, analyse and act on market research 
data 

 

Experience of budget management  

Experience of line managing staff   

Ability to prioritise a complex and demanding workload   

Experience of working in an educational or related sector  

Abilities, Skills and Knowledge   

Innovative and Creative   



 

 

 
 
 
 
 
 

Excellent communication skills (oral, listening, written and ICT)   

A keen eye for detail, accuracy is essential in written 
communication 

  

Proficient in the use of Microsoft office applications and Google   

Good local, regional, national and international links that will 
enhance our Trust 

 

Ability to build effective relationships, influence and negotiate with 
internal and external stakeholders at every level of seniority 

  

Ability to use design software such as Adobe Creative Suite, Adobe 
Photoshop, CAD, InDesign and Illustrator  

  

Project Management experience, ability to put frameworks in place, 
implement and see the project through to completion on 
time and within budget 

  

Ability to remain calm and meet deadlines whilst working in a 
busy and pressured environment 

  

Ability to prioritise work efficiently and accurately, and use 
own initiative 

  

Ability to manage budgets and resources effectively   

Ability to be adaptable and work flexibly across the Trust 
including ability and willingness for travel 

  

Knowledge of graphic design and website management  

Personal Characteristics   

An unwavering commitment to SEARCH Education Trusts vision, mission 
and values 

  

Relishes accountability to take personal 
responsibility for own actions 

  

Resilience and the ability to grow professionally and flexibly within 
astart-up and developing organisation 

  

Ability to work hard under pressure while maintaining a positive, 
professional attitude 

  

Professional   

Organised   

Willingness to undertake training   

Other 
  

Commitment to safeguarding and promoting the welfare of 
children and young people 
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SEARCH Education Trust is committed to safeguarding and promoting the welfare of our students and 
young people. The successful applicant with therefore be required to complete checks in line with the 
requirement of Keeping Children Safe in Education with regard to DBS and other pre-employment 
checks. 

 

We encourage applications from all sectors of the community to reflect our diverse student 
population. 

 
Marketing and Communications Executive 
 
Contract type: Full/ Part Time/ Flexible Working will be considered  
 

Salary: Scale 6 to SO1 Point 18 – 25, £28,470 - £32,112 (Pro rata for part-time/flexible hours to be 
confirmed) 
 
 Salary negotiable for the right candidate 

Closing date for applications: Tuesday 30th August 2022 at 9 a.m.  

Interview on application  
 

Strong, Sustainable, Successful schools 

About the role 

We are seeking a Trust ‘Marketing and Communications Executive’ who can provide high-quality 
strategic Marketing and Communications support to the Trust and across our schools in this new and 
exciting post. The Marketing and Communications Executive is responsible for assisting in the 
implementation of the MAT communication strategies together with supporting the schools with the 
delivery of their marketing and communications plans. 

Whether you are writing press releases, dealing with correspondence, designing campaigns for 
publications, responding to stakeholders across a full range of media or delivering events, the 
successful candidate will impress us with their ability to multi-task and enjoy working in a highly 
collaborate environment. Updating the Trust website/ social media accounts, branding, design and 
events activities, being a grand guardian, responsible for the consistent use of visual identity, tone and 
messaging in our external materials - are all elements of this interesting and varied role.  

 
Educated to degree level or with equivalent experience, you will need to have strong interpersonal and 
communications skills, excellent ICT skills and experience running social media channels and websites 
and supporting organisational growth/change. Above all you are adaptable, creative and energetic, 
with a high level of integrity as well as the ability build positive relationships at all levels. 

 
About us 

SEARCH Education Trust was established in May 2013 as Heartlands Community Trust when Heartlands 
High School converted into an academy. In July 2021 we adopted SEARCH Education Trust as our name, 
and developed our vision and principles which celebrate our origins whilst opening up a shared space 
for other schools or Trusts to join us in co-creating a bright and supportive future together in the 
contemporary educational landscape where all schools are being encouraged to join 
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together in the pursuit of excellence. The Trust has two schools - Heartlands High School is 
oversubscribed and a first-choice school for parents and students in the local community. Our intake 
is diverse and is a real reflection of the community that we serve. The Grove School, a very successful 
all through academy, which caters for the needs of learners with autism and maintains strong links with 
mainstream provision in the Trust. 
We have a commitment to developing schools with a strong ethos, outstanding achievement, high- 
quality teaching and learning, and by creating exciting partnerships. 

 
We offer great training and development opportunities to all of our staff, plus excellent benefits and 
career advancement opportunities within this evolving Trust. 

 

If this role is of interest to you and you can contribute to our future success, an application pack is 
available on our website via TES. For informal discussions, please feel free to contact: 
hr@searcheducationtrust.com 

 

For more information visit: https://searcheducationtrust.com/ and information for Prospective staff 
 

Completed application forms must be submitted via TES by 9 a.m. on Tuesday 30th August 2022. 
Interview on application. 

 
NB: Please note that CV's or incomplete application forms will not be considered. Only those that are 
shortlisted will be contacted by the Trust. Applications may be considered whilst the posts are being 
advertised. SEARCH Education Trust reserves the right to close adverts earlier than the stated deadline. 
We advise early applications are submitted. 

mailto:hr@searcheducationtrust.com
https://s3-eu-west-1.amazonaws.com/smartfile/heartlandstrust/uploads/2020/05/19174251/HCT_General-Information-Pack_2020.pdf

